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Government urged to kick-start consumer confidence after weak car registrations in August
· August new car market down by 18.6% and 3.8% year-to-date.
· Mini segment volume doubles in August, taking year-to-date increase to 37.1%.
· Diesel registrations account for 43.2% of 2008 new car market, year-to-date.
“August is one of the quietest months for the new car market, but this year it was the lowest since 1966 with only 63,225 registrations. The slow-down in the UK mirrors the difficult conditions being experienced across the main European markets,” said Paul Everitt, SMMT chief executive. “Industry is encouraged by the growing interest in lower carbon cars, but is concerned by the reluctance of consumers to commit to major purchases. There is a clear need for sustained action by government to boost the economy and restore confidence.”
Diesel registrations as a percentage share of new car market 2007 vs 2008
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Notes:

At €20 bn, the automotive sector is Europe's largest investor in R&D, driving industry forward and helping deliver more sustainable motoring for the 21st century. Technological innovation has helped car and CV manufacturers slash CO2 and air quality emissions from vehicles. New diesel cars for example emit 95% less soot from the tailpipe than those made 15 years ago and average new car CO2 has been cut by 13.1% since 1997.

Each vehicle made in Britain requires half the energy to produce it than it did just five years ago, saving an estimated 700,000 tonnes of CO2 a year. Total combined waste to landfill down by more than half, from 80,399 tonnes in 2000 to 39,862 tonnes in 2006.  For more details, download SMMT's eighth annual Sustainability Report from the SMMT web site www.smmt.co.uk/publications.
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